Chili is a vegetable that is most widely grown by farmers in Indonesia. The amount of land planted with chili in 2010 was 237 520 hectares, or more than 20% of the total land used for growing vegetables (Investor, 2013). Chili farmers in the Ciawi District are a part of the Pondok Menteng farmers group that is led by Mr. Haji Misbah.
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The 2nd ICVHE 198-kebijakan-stabilisasi-harga-pangan-20022012.html accessed on March 27, 2016 at 14:07 pm) Based on the statement can be concluded that the rice, soy, meat beef, chili, and onions is a strategic commodity in Indonesia.
The type of strategic commodities produced by the Bogor Regency is chili. The chili is the only strategic commodity owned by the District of Bogor, with the largest production in the districts of Ciawi.
Chili crop varieties developed and consumed by the people of Indonesia is a large chili (chili chili curls and big) and cayenne pepper. (Source: http://www.agrotani.com/ mengenal-macam-macam-jenis-cabe/accessed on March 27, 2016 at 14:28 pm).
Most of the chili crops are on the island of Java (60%) and the rest scattered in other major islands. Total production in 2011 for each of the islands in a row are: Java (12 million tons), Sumatra (500,000 tons), Bali and NTT (200,000 tons), Sulawesi (150,000 tons) and Kalimantan (150,000 tons). ( [11] , p. 32).
In the commodity marketing chili many parties involved, including traders, merchants between regions, wholesalers, retailers and others. [11] . The involvement of business administration can also cause high cost of business administration that will ultimately affect the retail price (consumer price) and the price at the farm level (producer) (Soetiarso, 1997: [11] ).
Chili crop production locations in Bogor Regency is in Kampung Pondok Menteng, Bojong Murni, District Ciawi, Bogor.
The target market is the entire production of pepper plants Ciawi subdistrict is the Market Master Kemang. Flow distribution trade system for the production of the farmer up to consumer households can be seen in diagram 1.2.
Target patronage
Department of Agriculture and Forestry target patronage in particular the field of horticulture, are all farmers registered in the district of Bogor. Farmers who became the target has the right to obtain information about government assistance and of agricultural and getting regular counseling on agriculture. Farmers can prosper if they can sell products directly to the farm industry (restaurants, hotels, and business processing products chili) and end consumers without intermediaries of various elements on the flow of trade system.
Vision and mission a. Vision
To achieve advanced and sustainable Agriculture and Forestry.
b. Mission There are 104 chili farmers in the farmers' guild. There are three types of chili farmers, the sharecroppers, the farm owner, and farm owners and sharecroppers.
Most of the land managed by the chili farmers in the districts of Ciawi is owned by someone else but was released to be managed without sharing the results to the owners. Every day the plant belongs to the farmers' guild can produce chili at 33 kilograms per day which would then be distributed directly to the Kemang wholesale market every 2 days.
The average educational background of Pondok Menteng guild members is uneducated and up to junior high school graduation. Their educational background affect their decision-making in the process of selling produced chili. The farmers want to sell their harvest quickly and easily so that many farmers rely on middlemen to sell it for them. Middlemen offer ease of transaction to the farmer and the farmer can get money even before the chili is harvested. In terms of storage, the chili is a commodity that is highly vulnerable to rot if not stored properly, therefore after being picked, chili must quickly get into the hands of the industry (restaurants, hotels, and business processing products chili) and end consumers, because farmers cannot save chili, storage is only done by a wholesaler who capitalized by using cold storage. Based on this, chili farmers who sell their farm to a middleman does not make the process of storage and packaging.
External analysis a. Analysis of Chili in Bogor
The average price of pepper from January to March 2016 in Bogor. It can be concluded from the aforementioned data the price of curly chili at the farm level has the distinction of 227% at a price at the merchant level, cayenne prices at farm level has the distinction of 274% at a price at the merchant level, and cayenne prices at farm level has the distinction of 235% with prices at the merchant level. This is a major problem affecting the low welfare of farmers Pepper prices at farm level does not fluctuate, the price remained stable at Rp 17,000-20,000/kg, stable prices is influenced by the price of seeds, fertilizers, and chili are also stable treatment. However, when the chili had come into the hands of the industry (restaurants, hotels, and business processing products chili) and DOI 10.18502/kss.v3i11.2873 Page 1622
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The 2nd ICVHE the final consumer, prices become more expensive. This is caused by the flow of business administration long chili. 
Analysis of Product Marketing and Online Sales
In 2017, e-Marketer estimates that the number of Indonesian netters will reach 112 million people, beating Japan at number 5, the growth in the number of 
Communication issues statement
Interest in the development of packaging and marketing of chili production is to give farmers the opportunity to sell farm produce directly to the industry (restaurants, hotels, and business processing products chili) and the final consumer. The easiest way to sell agricultural produce directly to the industry (restaurants, hotels, and business processing products chili) and end customers are doing it online, because this way offers ease and without the cost burden of farmers. Thus, if farmers can take advantage of this situation, it is expected that farmers can meet directly with the industry (restaurants, hotels, and business processing products chili) and end customers and gain higher margins than selling through middlemen.
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Justification
The chili is a strategic commodity Indonesia which means low-high chili prices affect the stability of food in Indonesia. Ciawi subdistrict, Bogor regency, had chili production is quite high, so if the local government and chili farmers can work together in controlling the process of production to the distribution process is completed, then the pepper plants will be profitable and can automatically improve the welfare of farmers chili.
Online Chili Market program will be packed with social marketing strategies. Social
Marketing is a process that applies the principles and techniques of marketing in creating, communicating, and delivering value to influence the behavior of the target audience and beneficial to society (public health, safety, environmental, and community) and also the target audience (Phillip Kotler, Nancy Lee, and Michael Rothschild, 2006).
The main benefit of social marketing program is intended to change the behavior of the target audience.
Problem-solving strategies
Based on the analysis and statement of the problem that has been presented, the strategies to overcome this problem is to do a series of programs of Social Marketing 
Program Planning

List of potential programs
The programs with the potential to be done by the Department of Agriculture and people will be split into four groups. Activity briefing will be conducted in the hall by collecting all members of farmer groups to be briefed and divided the training group, the next group of farmers who have been divided into 4 groups will be trained in separate rooms.
(b) Training on Chili Processing
After conducting training activities packaging, training activities will be continued with the processing of chili. Farmers will be given knowledge by the facilitators, namely the owners of SME products Abon Cabe Evia, Evi Afiah and business owners Bu Rudy sambal, IE Lani Siswadi, about how to cultivate chilis dry and wet.
That this training can take place effectively, the group of farmers cottage Menteng totaling 104 people will be split into four groups.
(c) Training on Online Marketing
After conducting training activities packaging and chili processing training, activities will be continued with Online marketing training. 
(c) Line@
Line @ will contain a link article about the world of agriculture, explained the mechanism of ordering chili, and chili promotion, in this case the chili that will connect directly to the website as a home base.
(d) Instagram
Instagram will be named @pasarcabaiOnline and contains explanations of reservation and promotion chili peppers, in this case the chili that will connect directly to the website as a home base.
Event creation of websites, Facebook, line @, and Instagram market chili Online 'Buy Chili Fresh, Ready to Farmer' was implemented after a series of programs peleatihan done, the manufacturing platform for Market Chili Online as a means of promotion, sales, and means peteani met with industry (restaurants, hotels, and business processing products chili) and the final consumer. The website will be integrated with all social media owned by Chili Market Online that content is delivered to the audience has the same key messages.
The next activity after making the platform is elect a chili Markets Online, which is expected to close by the Online network, can manage Chili Online Market, and can communicate with the Chairman of Farmers Group Menteng cottage that distribution can be done evenly.
Justification program
Based on the analysis that has been done to the Department of Agriculture and Forestry Bogor and farmer groups in the District cottage Menteng Ciawi, the problems faced is the low welfare of farmers due to the flow of trade regulation long chili.
Department of Agriculture and Forestry has the objective to improve the welfare of farmers, so that the Department of Agriculture and Forestry Bogor Regency not only have the duties and functions of the principal in improving the quality of agricultural produce, but also have a duty to teach farmers in marketing their farm production.
Marketing is a process that applies the principles and techniques of marketing in creating, communicating, and delivering value to influence the behavior of the target adopters and beneficial to society (public health, safety, environmental, and community) and also the target adopters (Phillip Kotler, Nancy Lee, and Michael Rothschild,
2006)
Social marketing is a process that applies the principles and marketing techniques.
Social marketers must determine how to allocate the budget for some of the tools in the social marketing mix (the social marketing mix) to be used to achieve its objectives influence the behavior and the behavior of the target adopters (Phillip Kotler and Armstrong, 2008). Social marketing mix, known as 4P, consisting of:
Product is everything that is offered on the market for attention, prompted, use, and consumption that will satisfy or meet the desires and needs of the social product (goods and services). Social product types offered in this program are: 
Promotion
Promoting social product to the target adopters through a community, in this case the target adopters own association called Pondok Menteng farmer groups.
Disseminate information through the invitation assisted by training farmer groups Pondok Menteng, farmer groups act as influencers farmer groups Pondok Menteng.
Of the 4P, social marketers have suggested adding 3P again, particularly in relation to delivery of services. 
Presentation
The training is divided into three training will be delivered by facilitators who are experts in their respective fields. The training aims to educate the lodge Menteng farmer groups about how to pack a good chili, chili processing, and how to market your products online. Curiosity targets adopters of the material submitted, will be answered when the question and answer session.
Process
Through the process of learn-feel-do (learn-feel-do), the target adopters will first learn about the importance of studying the packaging, producing refined products chili, and how to market the product through online, not only to learn, but the target adopters are also encouraged to feel and do immediately packed chili, chili producing refined products, and market your products online. Social marketers will initiate activities that motivate the target for change and act now, not later.
According to Edward L. Berneys in his book Public Relations, PR defines as follows:
1. Providing information to the public 2. Persuasion is intended to change attitudes and behavior of society toward institutions, in the interest of both parties. for later use. Process instruction adds one more step, which is to stimulate learning and practice. While the persuasion process includes active learning and hence add to the sixth step as an acceptance of change that consists of reception sender desires or viewpoints. [5] .
In every activity, PR create cooperation based on good relations with the public a continuously is grown. [1] . PR also instill understanding, motivation and participation of the public. Aiming to instill goodwill, trust, mutual understanding, and a good image These programs will make the target becomes active, because it involves the process of receiving messages of cognitive, affective, and conative. Cognitive an intellectual aspect, relates to human thinking. People who do not know, to knowing. Meanwhile, people who already know are better informed. Affective is the emotional aspect of factors related to habits and keamuan act. [1] . Small changes will be easily understood and accepted. Therefore, there should be an explanation and the right approach.
[3].
